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Abstract 
 
The development of cultural industry, not only in the age of the aesthetic economy 
and knowledge economy has very important value and significance, as well as art 
gallery in transformation provides the development of new opportunities and 
possibilities. Especially in the current rapid development of national art museum of 
China, becoming the new economic growth point of art development. Gallery 
development culture creative products, is not only an art gallery, the transformation of 
their own development needs, is also the inevitable trend in the art gallery marketing 
and self hematopoietic. 
As a focus on modern and contemporary art gallery for modern and contemporary 
art of unique and given the particularity of cultural creativity commodity development. 
Foreign modern and contemporary art gallery established earlier, art museum store 
development is relatively mature, they how art into public life, get rid of the privilege 
of art as a handful of elitism, commercial benefits produced by the concept of gallery 
and method of extending to complete business sales chain is very worth to explore and 
research. 
This research mainly discusses how to develop art culture creative product design 
strategy, the design strategy can help the domestic various art gallery, or various types 
of exhibitions, at the same time, the extended its artistic connotation, performance 
design, and more diverse, and is closely related to culture and life of the gallery culture 
creative products. First of all, this thesis from the challenge for the modern and 
contemporary art gallery, art gallery and the opportunity of the development of goods, 
this paper expounds the importance of museum wen gen commodity development. Of 
modern and contemporary art gallery is analyzed and particularity and difference 
between traditional museum, and the art gallery at home and abroad, analyses the 
present situation of the development and the goods. Further summarizes contains the 
source of design, design method and design principle of the gallery features of culture 
creative product design strategy, so as to the development of Chinese modern and 
contemporary art museum culture creative commodities provide reference and 
development train of thought. 
 
Key words: Modern and contemporary art gallery; Culture creativity commodity; 
Modern and contemporary art 
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ɳåÆȖL$ң»》҂ʪ҂д些不,Sʉ͸Ë¨ƺŤͫϑ̂ɭͯ,ʑʉĽƁ
Ҍȡ义AͫɳåŠ¦ͫ}Ħ	Ň 21#τ)Ńϑ̂ǿ了Ƶ乐ͫTť,Čʗ˶些ϑ
̂ɳåΔȭ ÆȖL$ͫϓĖȤď[νӷ#͢ąƯ「óʗǅ5ň	ê 
ŤȴġŇԇǞяơǗ΋iħԇ̐åɩ付ǟɪͫͳʺʂɂ½:ɳå习ƋÔʊͼ
Śǧ,ɳåLĩʑ×*Ɨ,¡¤ɳåʘØwκŖʞǞȜ,ɳåL$Ȝ-Ńˡϑ̂ɧ
ʸȆL$	Ň)Ń东Ţϑ̂ąƯͫŤ五ƿƽϑ͋ƟɳåÆȖL$ͫąƯφ
ËŒƿͫǞя5)¨ąƯ了ǔ;ҥҥҁҝ GDPͫŚӟȜ-ңJŒƿϑ̂Ҏ
ő)ͫɷͫŚӟ̯	 
ЋʟL$ԇ+Ҏő;ʉ͓ͬʗͫ͏Ѭ~ŰŤБò́们˳ Ńϥ̅ƐΩ五
Ϻ举ͼԂиЃЭάɕϑѷͫ介代ϑ̂ŀřǟųĚd$åҎő	ŇɳåÆȖL$
ąƯͫŤϺʍɳåÆȖİĩͫ½͏-ϧʟ们ͫ˥ϚąƯɘ@ƈͫс¶
ɸ˃ŇʵΓΙǔϞс@ϧʟ们ͫϑ̂—ÔȜ-ϧʟ们ɷͫϑ̂Śӟ̯	 
)Ńͫϧʟ们ҡ»》ąƯҜ͉ɳåÆȖİĩąƯҢʉōԂиǟąͫņň	
Ń®ϧʟ们ɳåÆȖİĩͫǟąŤЅ˕ǡïϣ8я专ħκϘȆǟą	Ш̵
ǴŢϧʟ们五ƟЋʟЮ͚ĩz-些иϑМԌͳsʉɭʲЈҢʗ东ŢąƯͫ
Νӣ	¥Eϧʟ们ǟąɳåÆȖİĩ͔ͫэ΁ΜŃ®;͵ƚè8	Ľ˘ʞɳͫ
΁Μͳͫʗ 
ұҝ΁ΜҝΙ¾ʰò́们ħϧʟ们,͏ǩZϧʟ们͏ ǩZϧʟ们[
ĂɳåÆȖL$ɳåÆȖİĩͫˎȀ̯͂	 
DҴҝ¾ʰ͏ǩZϧʟ们̯ͫ͂˟ Ҕ͏ǩZϧʟ们ħkϘò́们ɳå
ÆȖİĩǟąͫǠė	±ϓĖƋňͫ临ʶħ么ɴͫɨ仍ɲ͔Ń®š
͏ǩZϧʟ们ɳåÆȖİĩǟą͏̈́	  
¾ʰǨφ͏ǩZϧʟ们ǟąɳåÆȖİĩͫя专Ϋͤ˘ я专Ϋͤã
Ĝя专ʪ̚я专ɸ˳ħя专ͫɂƜ‘Ä	 
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ĻҴҝÐԇͫ΁Μɲ͔ͫϧʟ们ɳåÆȖİĩя专ɸ˳[)Ń͏ǩZ
ϧʟ们ͫZгȆϧʟ们  OCATЋʟ)Ǻ-я专ƚѬƚ¨ZгȆ
们ЦЋʟƒ͌Ǎ4ͫzĩҤЭɳåÆȖİĩͫя专	 
1.2{\i4fd 
ʞ΁ΜŇ΅ƈ΁ΜɸĚ5ęұҝɳ͊ɨ仍Ǩφ½ϧʟ们ɳåÆȖİĩя专
ͫąƯɸĚϑ͜я专ɸ˳ǞΟ[˃~¾ʰʪђoя专ɸ˳ȨЭͫhϣÕ˳「
；ęϚƋӭя专̤ϋʪԡёя专ɸ˳ͫďЭȆ±ϑ͜я专ђoʪɑ世я专
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DǨφ˳Induction:Ǩφ˳.иʉΟ҅Ňҝ’ͫ΁Μ¾ʰɲĖȡ
ɑ世ͫ΁Μ么щÉ͛͏ŇƽϑŽŇͫ˃~ҤЭ(˃΁Μʪɘ̰½˃~ͫ΁Μ
`ħȖ4「όʯ½Ƅɲͫ΁Μ也Ǜ	 
1.3 D  
ʞΡЌ.иƚэɳͫϺʍħͳͫҤЭ@ӦӉėʂɲ͔½ʞэɳͫ΁Μ˂ʴ
ħȅ҈ėʂϓĖ©wͫ΁Μɸ˳[ʚ-ɒ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 Yr£ 
ʞΡЌƟƨ代ͳɘĂͫ¥京ſʟ͛两͏ǩZϧʟ们ɳåÆȖİ
ĩҤЭſ͔ͫ΁Μ 
2.1(nª4^ª 
2.1.1(nª4^ª 
ò́们ͫ"museum"̭ȗ̚EϢȅͫƴȻňʉ(Ě¡·ƯΉͿѓ ʏȚ
ͫňɸ	ò́们ͫąƯWĊϥԟ、ŃʂZƟȟÉĩɪŇ¡·ŊȡP下͸±Ë
͌¡久ɻͫ“Ū͒ǠƊ亿Â们”Ű 1959》Нϧ、ŪƒɻͫɨЦ们ʹ Є 17Ë 18
#τćË万ɸ《Ω.4ͫǮī‘-ƐǝħɯiɨЦͫzĩǟųĚ¡·ǟɪ
ǫȜ@ò́们ͫ从ǫ	18 #τìēô̅Ɛò́们ͫȜΟZг@P]ˡ.ħ
ɳʄͫÔӍȜ-PεҞĚ͏Z΋iͫʺǽ͂Ǳ	18 #τʝͫ˓˽ćËϧʟ
们ſӳ[Ăϧͫ下ȀͫǮīЋʟƿŊͫąƯҲ̓҃EƄĲò́们ŇЋʟ¾
εͫƄɲȆħ͈ΟȆ҂ʪ҂ǧʹЄDȟęϧʟ们ͫÖϼрЊħɳåňt
;ɾɷʖǠ	 
1974》“Ńӭò́们îi”Ψ 11ƭŤiҴҝͫΡΙмƈò́们ʉҬ˦
МÉͫ-΋iħ΋iąƯʘØͫĚ¡·ǟɪͫ˥2ȆʡʯƁ[΁Μɯϸ
ħ˒Ѻ-ͳͫƚPεĂPε͎řͫ上ё́ҤЭɛ仍Ž΁ΜkɥƯ与	”
ò́们两z-(ɵ̤ҤͫˎȀƁʉӷͼʂZͫąƯϮɵĈåͫ	Є 20
#τͫTťò́们ąƯȜϲϼħ¾Ʒʑ×ʄ΅ͫò́们	 
Ńӭ.иʉ[ЦĩħŖʞ亿Â®Ɠz-Á¾ͫɋƟò́们¾-ûđ
ЋʟΔſħϜĖͫò́们	˓ ϧŃƒƚò́们ͫΗѧ.иʗMuseumħ Gallery
ͫ&Γč˳	MuseumҴǇʉɨЦĕΓ́ĩŰΔſʺʞЪЋʟΩ	ως͏
ZЋʟò́们The Museum of Modern Art Ť五iò́们Metropolitan Museum 
of ArtŤБò́们The  British MuseumңJ五ʉЋʟò́们	GalleryӴ
@ɂĚİ$ͫ͠ǚ5š;ɂZ¥EЋʟͫɨЦsʉˮʗӟʚЋʟđ亿Âͫϧ
ʟ们	ėʂGallery;iz-ò́们ͫ(互ӠŰŮʧ云͠ǚͫЃ̵ûđò́
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